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Plain packaging of cigarettes

Enacted December 2012

Uniform package colour

Uniform font of brand names

In locked cabinets



Customers need to ask for their brand



Australian legal challenge



Legal challenges (cont.)



Almost there?

Final WTO decision in July



Promising indicators
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Economic indicators

0

1

2

3

4

5

6

Sept 1959Dec 2012Dec 2015



Decline in brand identity



Product retrieval in small retailers

Conclusions Retailers quickly gained experience with the new plain packaging legislation, 
evidenced by retrieval time having returned to the baseline range by the second week of 

implementation and remaining so several months later. The long retrieval times predicted by 
tobacco industry-funded retailer groups and the consequent costs they predicted would fall 

upon small retailers from plain packaging are unlikely to eventuate.



E cigarettes



E cigarettes



E cigarettes dilemma

•Potential quitting aide?

•Harm reduction approach?

•Renormalising smoking?



E cigarettes and quitting

•Limited evidence (2/24 studies were RCTs)

•Efficacy similar to NRT

•Much more popular than NRT



Renormalising smoking?
- Appealing to youth with many flavours and cool ads

-Youth smoking rates up in the US, but not in the UK or 
Australia



US Youth Exposure 



E cigarettes
•Keep watching emerging evidence

•Support quitters who find them useful

•Severely restrict marketing, especially for 
youth

•Regulate ‘vaping’ in public 



NSW Smoke Free Environment Act



NSW Smoke free Environment Act



State wide campaign

• Print, TV and digital media campaign

• Direct communication with business owners

• Liaison of local HP staff with:

– businesses

– liquor accords

– local councils 

– chambers of commerce

• Enforcement and fines



Enforcement



Enforcement (cont.)



Appeal to vanity and sexiness





Brand identity methods


